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1 Introduction

You communicate with other people every day—your family, your friends,
your teacher, and even your pets. You have been communicating all of your
life, and so you have lots of experience doing it. However, how well do you
understand the communication process'? For example, can you answer the

following question?
What is communication?

An obvious? answer to this question is something like the following.
Communication is telling something to another person. For example, if I
tell you, “Please close the window,” then I am communicating with you.
However, this answer is not enough. Let me give an example. We are
sitting in a room at your house, the window is open, and it is getting a bit
chilly®. I say to you, “It is getting cold in here,” and you get up and close
the window. I did not directly* tell you to close the window, and yet you did.
I communicated the idea that “I would like the window closed” without

using those words. So communication does not necessarily use words.

process: iE#fE, FEiE

obvious: S 27, RTH<H» 2
chilly: JLI€v>

directly: Ef£1C

S I I



INTRODUCTION TO COMMUNICAION FOR JAPANESE STUDENTS

Consider the Japanese expression, [ 225 % Httr |. This expression describes
communication without using words. Let us return to the question, “What
is communication?” Now we have learned that it is sharing ideas and that
it does not always require talking. Here is the definition of communication

that we will use:

Communication is the process of defining and sharing meaning.

This definition has two important parts: defining meaning (Ef % EF&E T
%), and sharing meaning (Ek % #H 3 %). I will talk about these in turn.

H Defining meaning
If I say to you, “Mimi ni mwalimu,” are we communicating? These words
mean “I am a teacher” in the Swahili language. Since you do not understand
Swahili, you do not understand my message to you. Therefore, we are not
communicating. You must understand the message in order to communi-
cate. If we are using language to communicate, then we must understand
the language. Language plays a very important role® in communication: it
provides us with a set of words that we both understand. In other words,
language defines the meaning of a set of words. For example, if we are
communicating in Japanese, then the Japanese language defines the word
[ K2:] to mean a “type of school.” Defining meaning is the first step in
communication.

Language is one way in which meaning is defined, but it is not the only
way. Another way is through nonverbal® communication. For example,
Japanese culture defines the action of pointing to your nose as having a

specific” meaning, which is “myself.” In contrast, pointing to your nose does

5 play a role: %% U %, HHEZRCT
6 nonverbal: FEFFE

7 specific: BED



INTRODUCTION TO COMMUNICAION FOR JAPANESE STUDENTS

A model of communication

Figure 1.1 presents a simple model of communication. The diagram shows
How a message is communicated from a speaker to an addressee. The
message consists of three components: verbal, nonverbal and paralinguistic.

The message is influenced by the context.

MESSAGE
verbal
paralinguistic
nonverbal

CONTEXT

speaker
addressee
relationship
situation
culture

Figure 1.1: A simple model of communication
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Introduction

Key points for Chapter 1

» Communication is a two-step process:
1. defining meaning
2 . sharing meaning

» Verbal meaning (the meaning of words such as X) is defined by lan-
guage. Nonverbal meaning (for example, the meaning of the gesture
pointing to your nose) is defined by culture.

» Communication involves a speaker, a message, and an addressee. The
message consists of three components: the verbal message, the nonverbal
message and the paralinguistic message.

» When you share meaning, you adjust the message to match the context.
Following is the list of context talked about in this chapter, along with
examples.

personal characteristics of the speaker (ex., gender of speaker)

personal characteristics of the addressee (ex., age of addressee)

relationship between the speaker and the addressee (ex., close friends)
- situation (ex., job interview)

culture (ex., Japanese culture)

15
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P RACTI CE Q UESTIONS

Sometimes students fall asleep in class. According to the definition

Q12

given in this book, is this communication? Why or why not?

For each of the following examples of communication, explain what
the meaning of the message is, and how that meaning is being
shared.

a peacock®! spreading out its tail feathers in order to attract a mate
« clapping®? your hands repeatedly

a dog urinating®® on a tree to indicate its territory

The word “I” in Japanese has many variants, such as[$#1]and [ U
KA. List five Japanese variants for the word “I” and circle the

variant that you use the most often.

Read the following Japanese and then guess the answers to these
questions. Is the speaker a Japanese person? How old is the speaker?

Where is the speaker from? Is the speaker male or female?

TN STRTI VT A TN TECARA, IFAT, YIVN— Aty
—TCREZYIDSATER A, 0BXTHS, FAT. 5L r>51© 5
RAIT> T D, KiE. WECTEZ A,

There are foreign Christian missionaries® living in Japan. Their

51 peacock: D7 Y ¥ 7

52 clap hands: #1F 3 %

53 urinate: R T %

54 Christian missionary: ¥ 1 A b #EZi
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mission is to spread the Christian religion among the Japanese
people. One way they do this is by walking along the streets and
visiting houses one-by-one. In Japan, many people are of the
Buddhist faith®®. Sometimes, such people do not want to talk to
Christian missionaries. After a Christian missionary introduces
himself in Japanese, the Japanese person may give a response such
as [FFEMNTE £ ¥ A J, hoping that the missionary will go away. Of
course, the missionary is speaking Japanese, so even if the Japanese
person cannot speak English, that does not matter®®. However, there
is a very important nonverbal component to the message [ FEEEHN T
Z E ¥ A ). What is it?

Turn to page 83 and read the Japanese story about the young man.
For the phrase [# z & ¥ T & |, fill in the following information:

speaker:

addressee:

relationship:

verbal message: FEZERTCFEW

nonverbal message:

55 faith: {Z11
56 does not matter: BIfRAIZ W
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2 Categories, Prototypes, and
Groups

This chapter examines how people view the world. The ideas presented
here are important to our understanding of the communication process.
People who view the world differently communicate with the world around

them differently. The chapter begins by introducing the idea of a category.

Categories

Psychology research has shown that people view the world as categories!
(Geeraerts 2006). They see something and subconsciously? assign® it to a
category. A category is a collection of examples of similar phenomena,
objects, ideas, and so on, with a single label. For example, when you see a
poodle, you assign the animal to the category with the label of DOG. You
make this decision based on your knowledge of the characteristics of dogs
(they bark*, walk on four legs, have fur), and the characteristics of the

poodle (it barks, walks on four legs, has fur). You then naturally think that

category: 77 TV —
subconsciously: #ERFAIC
assign: #V Y T3

bark: IRz %

= W Do
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